JOURNAL OF 


BUSINESS 


RESEARCH 


VOLUME 51 


Contents 


SPECIAL ISSUE: INTERNATIONAL MARKETING STRATEGY 


1] 


25 


37 


53 


61 


73 


87 


Competitive advantage in the global marketplace: a focus on marketing strategy 
G. Tomas M. Hult, David W. Cravens, and Jagdish Sheth 


From international to integrated marketing 
Jagdish N. Sheth 


How critical is internal customer orientation to market orientation? 
Jodie Conduit and Felix T. Mavondo 


Market segmentation and the structure of competition: applicability of the strategic 
group concept for an improved market segmentation on industrial markets 
Albrecht Séllner and Mario Rese 


Antecedents and benefits of corporate citizenship: an investigation of French businesses 
Isabelle Maignan and O.C. Ferrell 


Searching for a consensus on the antecedent role of service quality and satisfaction: 
an exploratory cross-national study 
Michael K. Brady and Christopher J. Robertson 


The impact of market and organisational challenges on marketing strategy 
decision-making: a qualitative investigation of the business-to-business sector 
Denise Jarratt and Ramzi Fayed 


Consumers’ trust of salesperson and manufacturer: an empirical study 
Mary Susan Kennedy, Linda K. Ferrell, and Debbie Thorne LeClair 


On the effects of customer conditions on distributor commitment and supplier 
commitment in industrial channels of distribution 
Keysuk Kim 


j 
q 
} 
| = 
| 
| 
| 
} 
= 


101 


115 


127 


145 


157 


Asymmetrical deployment of specific assets and contractual safeguarding 
in industrial purchasing relationships 
Arnt Buvik and Torger Reve 


Random utility models in marketing research: a survey 
George Baltas and Peter Doyle 


Using cointegration analysis for modeling marketing interactions in dynamic 
environments: methodological issues and an empirical illustration 
Rajdeep Grewal, Jeffrey A. Mills, Raj Mehta, and Sudesh Mujumdar 


Managerial ratings of in-role behaviors, organizational citizenship behaviors, 
and overall performance: testing different models of their relationship 
Kevin Barksdale and Jon M. Werner 


Strategic human resource management, market orientation, 
and organizational performance 
Lloyd C. Harris and Emmanuel Ogbonna 


SPECIAL ISSUE: DYNAMICS OF STRATEGY—No. 3 


167 


169 


179 


193 


201 


209 


223 


233 


249 
251 


JBR special issue on the dynamics of strategy, no. 3 
Bob Phelps 


Uncertainty reduction in a competitive environment 
Eberhard Stickel 


Non-linear dynamics and duopolistic competition: A R@D model and simulation 
Simon Whitby, David Parker, and Andrew Tobias 


Socio-regulatory upheaval, reference points and strategic evolution of the cigarette industry 
Raymond M. Jones and Roger J. Kashlak 


Strategic choices in a dynamically changing deregulatory environment 
Abdul Rauf Parker 


The key success factors, distinctive capabilities, and strategic thrusts of top SMEs in Singapore 
B.C. Ghosh, Tan Wee Liang, Tan Teck Meng, and Ben Chan 


Does scenario planning affect performance? Two exploratory studies 
R. Phelps, C. Chan, and S.C. Kapsalis 


A new six ‘S’ framework on the relationship between the role of information 
systems (1S) and competencies in ‘IS’ management 
George Philip and Marilyn E. Booth 


Author Index 
Subject Index 


Volume Contents 


| 
| 
— 


f 

7 

ar 


